











The bluesign® community:

sustainability is a team sport™

Inspire textile suppliers, manufacturers, brands,
and retailers to work today for a better tomorrow.

Peter Waeber, CEO of bluesign technologies, The textile community can use this as an
points out the obvious but clear trend of growing  opportunity to jointly improve the resource

bl c &l consumer awareness. Customers are increasingly ~ productivity in the supply chain and hence
uesign . . .
demanding real transparency from businesses to create value for customers and the entire
around the world. industry.

* Sally Jewell, CEO, REI

“The bluesign® standard is the
gold standard.”

Kevin Myette, Director of Product Integrity, REI
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